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Those using direct mail may wish to take on board advice from a marketing expert, who has suggested that research is the key to a successful Christmas period.

Ray Jones, head of marketing and communications at the Chartered Institute of Marketing, said small businesses should discover who their customers are and what they are looking for.

He said working out exactly what people buy and how much of it they require gives small companies a better chance to offer it.

"Then concentrate on providing a better version of it. In other words, focus on segmenting their market and do what they do well to those that want and need it," Mr Jones stated.

There are various types of promotions that companies can subsequently offer, although direct mail is sure to be one popular option.

A survey held on behalf of TNT Post UK by fast.MAP recently revealed that 76 per cent of people are expecting direct mail to remain a popular marketing method over the coming years.

