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Prospects good for direct mail industry over next 12 months
17 Oct 2011: The future of the direct mail industry looks bright for the next 12 months with 76% of respondents to a recent study expecting DM volumes to remain stable or grow while 69% say DM is the most important channel. The findings come from the latest annual study of marketers and consumers, carried out on behalf of TNT Post UK by fast.MAP combined with a standalone survey done by TNT Post UK to its customers.

The positive outlook reflects a reported resurgence of spending on DM by financial services and FMCG companies. As well as the headline-grabbing findings above, the studies also found that nearly 50% of consumers prefer to receive their DM in the morning with those over 65 most wanting their DM at this time compared to the 18-24 age group, which had a stronger preference for DM to be delivered in the afternoon.

The majority of recipients prefer to read their DM as soon as they pick it up from the door mat.

Commenting on the results Lieneke Happel, Director of Marketing and Strategy, TNT Post UK said: “We are pleased that direct mail continues to be seen as the most effective promotional tool used by marketers and that it is holding its own in a very competitive landscape. The consumer insights were revealing and present some creative opportunities.”

