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Marketers 'believe direct mail remains effective'
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Companies that are looking at introducing a direct mail campaign might benefit from investing in customer data solutions.

According to research by TNT Post UK and fast.MAP, most of those who receive a direct mail shot read it straight away, while many others put it aside so they can read it later.

As a result, marketers generally believe that this is "the most effective promotional tool", ahead of websites and emails.

Lieneke Happel, TNT Post's Director of Marketing and Strategy, commented: "Direct mail is holding its own in a very competitive landscape".

The report showed that more than three-quarters of marketers expect direct mail volumes to either increase or stay the same throughout the coming year.

This comes after Chris Combemale, the Direct Marketing Association's Executive Director, stated that direct mail shots have a big impact on how consumers make their decisions.

He said this means they remain very important despite the emergence of digital marketing outlets.

