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The Marketing GAP: What consumers really want
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Find out how consumers really behave rather than how marketers think they do as new research findings are revealed at an event being supported by the Mail Media Centre that takes place on October 19, 2011.

What does the session cover?

Everything you think you know about promotional and direct marketing and how consumers respond to it could be wrong. 

That’s the message of the seventh annual fast.MAP Marketing GAP study, which this year is being supported by the Institute of Promotional Marketing (IPM) and the Mail Media Centre. 

The Marketing GAP study is a high profile-marketing tracking study which asks consumers how they respond to various forms of promotional and direct marketing. At the same time, marketers are asked what they think consumers will say. 

The difference between what consumers actually do and what marketers think they do is the Marketing GAP.

You are invited to a free morning seminar where the findings of the latest Marketing-GAP research will be presented and where you will have the chance to ask further questions. 

We'll be presenting the key findings of the study and discussing some of them in more detail: plus, you'll be able to ask questions and take away a copy of the report.

Find out whether your marketing budget is being wasted on sending the wrong messages via the wrong media to the wrong people.

What are the details?

The Marketing GAP session is taking place at the Cumberland Hotel, Marble Arch, London, on October 19, 2011, starting at 9am. It will be finished by 12.45pm.

