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Data capture suffers as Brits opting for online anonymity- research

More than one in three consumers are now withholding all identifying information when engaging online with brands, according to new research.

The findings come from the new Direct Marketing Association (DMA)/fast.MAP Data Tracking Study sponsored by Equifax and Communisis.

Of the 1,032 consumers polled for the study, 37 per cent said they were now unwilling to provide any data about themselves when creating a social media account; just 32 per cent said they were willing to provide their name
