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Reinventing marketing 
eSure that's the way to build trust?    

Just bought some new car insurance from eSure. Got to the end of the rigmarole when it presents me with terms and conditions which read:

“To prevent and detect crime we may share the information provided to us with other organisations. Your personal information is used to provide you with a quotation and a policy. Additionally we and other carefully selected third parties may keep you informed by post, email, phone or SMS of current and new products and services which could be of interest to you and for market research purposes. For full details of how we use your information and how to opt out of marketing, please read the Privacy and Security section. By clicking ‘Buy’ you consent to your information being used in this way.”

Note how this statement carefully insinuates permission to spam by all channels known to man into worthy concerns about crime prevention and administrative efficiency. Note how it creates a default by which the individual’s data is appropriated by eSure as a condition of the purchase – forcing the individual to jump through hoops merely to assert his or her rights.

As a matter of coincidence, the night before I was at a DMA/fast.MAP launch of its new tracking study into consumers’ willingness to share information with organisations. Virtually all of the discussion was about falling levels of trust, the rise of opt-outs, and withdrawals of permissions. DMA Vice Chair Fedelma Good went so far as to suggest that the direct marketing industry’s survival was at stake.

If you want to know who’s threatening the survival of direct marketing it’s brands like eSure with their cavalier contempt of their customers’ intelligence and rights. A perfect example of how destroy trust. 
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