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SOCIAL MEDIA

EXCLUSIVE RESEARCH INTO CONSUMER USE OF SOCIAL MEDIA SITES SHOWS THAT THEY

OFFER SIG

early half of all UK consumers
- 44% - have posted a positive
recommendation about a product,
service or retailer on a social media site in
the last year, exclusive new research for
Sales Promotion magazine reveals
A similar figure [41%] says they have
bought a product or service because af online
recommendations ar reviews in [he same
period
Online research company fast. MAP polled
a panel of consumers whose profile mirrors
the UK adult demographic about their use
of social media. Facebook was the most
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NIFICANT OPPORTUNITIES FOR MARKETERS, MARTIN CROFT DISCOVERS

uploaded by others, while 40% have uploaded
images in the last year [B% in the last week]
and 19% have uploaded wideo (2% in the [ast
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information as
well as opinion
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